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ABSTRACT

The general objective-of the study was to examine the_-.-factorg‘s_ influencing marketability-af maize.
produce amongst small-scale farmers in Masaka district. The specific objectives wete to
determine. the effect of maize quality at the farm-gate on market price-in Bukakata Sub County in
Masaka district and to determine the effect of market infrastructure on marketing of maize. in
Bukakata -Sub-county’ in Masaka district. The study used a case study research design while
adopting miked methodology. of both qualitative and quantitative approaches of data collection
and analysis. The study employed & purposive sampling technique. The study finding showed
that Majority of the respondents 47% agreed that low quality maize leads to reduced demand for
maize products, majority of the respondents 50.6% agreed that quality maize promotes trade both
on local and international market, majority of the respondents 50.6% agreed that inftastructure
stimulates demand for maize produets, majerity of the respondents 50.6% agreed that
infrastrocture -opens up for easy transportation, mﬂgjgri@;of the respondents 55.4% agreed that
improved infrastructure leads to expansion of i 5?i’<e’t’s__-, majotity of the respondents 66.3% agreed.
that infr‘a‘structﬁra] development leads tg .ﬁlﬁ:velnent in factor market ..Operations and majority:
of the respondents 88% agreed thgl{oo’r infrastructure. shut down the marketing process of
maiz¢. The study concluded .th%igh quality maize increases demand for maize _ﬁtoduct's and
poot infrastructure shut down t_he-market'i__ng process of maize, The study recommended that the
government should provide extension services to the people of Bukakata in order to sensitize
them on how to maintain the quality of maize and their importances and also the government
should imptove on infrastiuctiire such as roads, markets in order to increase on the market of

maize and to help them link to international and national markets.




CHAPTER ONE:

INTRODUCTION ) &é
1.0 Introduction

This chapter presents the background of the study, statement of the problem, objectives of the
study, research questions, study scope, significance of the study, study limitations, conceptual

framework and the definitions of the operational terms and the conceptual framework.

1.1Background of Study

Globally, Maize is the third most important agricultural commodity after rice and wheat in terms
of area planted and consumption. In 2016/2017, a total of 140 million tonnes (13% of total
production) of maize were traded internationally, gener;xélg an estimated global trade volume of
roughly USD 25 billion (USDA FAS, 2017).Th;'§ makes maize the second most traded
agricultural commodity after wheat. Overall, maiz’é represents one third of international cereal

trade (FAO-AMIS, 2017). In Sub Saharan Africa, depending on the region,

In sub-Saharan Africa, depending on the region, the agricultural sector employs up to 70% of the
labour force and contributes up to 65% of the national Gross Domestic Product (GDP). In the
Eastern and Southern parts of Africa, where maize is the most important staple and the main
source of calorie intake, agricultural households receive up to 20% of their income from maize
production and spend more than 15% of their total household expenditure on maize alone
(Chauvin et al., 2017).

In East Africa there is a structural deficit in maize, although some countries, foremost Uganda,
are regular exporters. Local markets in the region are found to be isolated from international
price movements (Badequano and Liefert, 2014). However, regional market integration is well
advanced in normal periods and surplus maize is shipped across borders to deficit regions in the

Republic of Zimbabwe to stabilize local supply (Davidser al., 2016).

In Uganda, Maize is one of the staple crops grown providing over 45% of the country's daily
calorie consumption. In order to meet the.domestic demand, most farmers grow some maize in
their farmland. In recent years, there is an increase in exports of maize to East African countries.

I



