S S e

S —

B

BUSITEMA
UNIVERSITY

www busitema ac ug

EFFECTS OF LIBERALIZATION ON ARABICA COFFEE MARKETING INSIRONKO
DISTRICT, BUDADIRI TOWN COUNCIL.

PREPARED BY:
NAME: GIMEI EDMOND
EMAIL: gimeiedmond23@ gmail.com
PROGRAM: BACHELOR OF SCIENCE IN AGRIBUSINESS
REG NO: BU/UP/2017/255
COURSE CODE: AGB 3208

YEAR: 3
“SEMA UNIV:

ACADEMIC SUPERVISOR: DR. LUBAD

A RESEARCH REPORT SUBMITTED TORQE USINESS AND
EXTENSION AS A PARTIAL FULFILLMENT I OF A BACHELOR

OF SCIENCE IN AGRIBUSINESS

FEBRUARY 2021




DECLARATION
I,Gimei Edmond, Reg No:BU/UP/2017/255 declare that this report is a record of my own apart

from external assistance that has been duly acknowledged

This research proposal has never been submitted to any academic institution for award of any

academic credential.

Signature: :
Date... (¥ e/ to(

"EMA UNIVERSITY LIBRARY




APPROVAL
This research report has been supervised and is submitted for examination with the approval of

the academic Supervisor:

Name: DR. LUBADDE GEOFREY

SIENAtHE; ... oo uinial

Date: ... D\ N~ )N




ACKNOWLEDGEMNT.
I extend my sincere gratitude to the Almighty God for giving me good health during this period
and knowledge for producing this report, the coordinator special project [BUAC] Mrs.Asero
Diana&Mr. Anthony Epel.

Special thanks go to my academic supervisor Dr. Lubaddeé Geofrey for all the guidanee provided

during the development of this research proposal.

May God bless them Al




Table of Contants

APPROVAL 1.1 cssvsaassssivmesseosresiossessesssessasso o sross brossressssessssas s sosiotossecsossessesssoass s oot mmsssssssssssssesesseessorseosessmnee 1

ACKNOWLEDGEMNT. (irininicirns

LISt Of tables ARt FIBUIES .o it ie o ar et s ssb s sne e rer st g e e e s es s ehmnes e e s sar e 1ot o b b se ke e s senseras’

ABSTRACT! cvcrvcrrere s e sresoessssssesisracssomssss
1.0 INTRODUCTIONS 1ovieramcearsaessonssebaasssessesmensenseserscssssamsssaesibsesnessssct s ssive

1. 2BACKGROUND. . coevvevvearsessssssessssiasesessssessessmten o tassssiss s ss0eestasesnsr sossssssssse s stssss s sontansossssssssnss s sseesiss s onsssossenns

1.2, STATEMENT OF PROBLEM it cemsisscsms s nimssiionees

1.3, GENeral OBIECHVE e ecis st es e sesn s rasas b arsvess sem s sasrsnrranss

1:3.1 Specific cbhiectives v, Creriverssesssasnass U s ey arvass N N
13,2 RESEANCH QUESTIONS Liteveriasreisiminrsrsesiesteses o tansassns sassassanss smss asdsbandssssas besin sms sesmrh s daressnrastass raogisstass

1.4 SIERIfICANCR. OF THE STUY .ovvi ittt e tecin s sarisss s sastonsesissesseas s b bgmcess chrasensensan m e dntetsans trnanbrades

...........................

vone i

vii

enerrnnearnases VI

i

1.0 5000E OF TNE SEUGY cooiiieii ittt s cte s escasssern s aeve bt b e rrsa e kS s A ka4 a s £ e S0 £0 08B b0 b7 T ne

1,5, 1TIIMI8 SOOI inrvarevindentmtonrecsonss totre 1 ebetsbabar sor s mare s a8 abEs s ki eare s 72g s s eas Py s TR £ G et amn e b e bk g b 000
1.6 COnCEPIUB] FIATTIE WIOTK coiiiivirsitmececeres e st peranas s anse st scbvenent asmes maas 4o et <asme sonseches baraseesstcsesse sioss

2.1What is trade lIDErSIIZAIONT ettt sris ettt s rn e Err s e e s eb s s s rensar b

2.1.2Liberalization of the coffee SELtOr IN UZANUA i ercrrersneiresseesessssrestses srrassares
Qrganization of the Ugandan coffee market structure before Hberalization ... w v
2.1.3 Organization of the Ugandan coffee market structure after liberalization.......,

2.2 Effects of liberalizing the coffee market on coffee prices and farmer benefits ...
2.3 Contributions of liberalizing the coffee market to coffee farming . i e
2.3.1 POSHIVES I ECIS ettt b bbb st a1 Eh b s s e b arag e p e 00S

2 3 ZNEEatIVES BT BCES L i i et e te a4 RS s RS R TeA b e nr v £ 3A R

3.0 METHODOGLOGY wooverrinrvrinssmsrsissinses s sesssessntosasrmasassassassses s sasssenr ssissessssssinsssasssressses
3.1 StUudy Area .. s

3.2 RESCAITH DBSIZ M iciiiaiiesrireansvrssenisnsessssvanssnsasorsans

3.3 RESCAICN BPDIOACHES L...vivieescivreerteiecnseressfesreas varassestvssas craetssesasersessesbentsarunscas it suntsssissosseotesresarenie

3.4 5ample SIrEtegies i

3.5 SBIMPIE SIZE 1. erureveseiassrimsnsscssimiiesevossas essseessasssaé sesssasersoeserasisasssnsios s sessssbess- mssasiessssensoissesvestrssasne s e ssssossns]

3.6 Data colection Methods Br ISt rUMENES v i creeessratesssssatasistesssessssratns tressanss st iarsssates o bemrtsioncs

3.6.1 Daia collection methods. .o iarmreorcaessos

o ® W NN N B o oo

T T o Y
TR TR FY R S WA W T e = T =




E
'

g [

P

)

[EATT——

3.6.2 Data coleCtion MSEIUMENLS. it becas tnrisseness e rrassaasmassossissnsasmsins rarsaseassensssens sonssassossss 3
3.7 Data C0llECtION PIOTRAUIES. v ieere e cerersmssstasacismsasasessrassssssssseseses s sasibesssarssmsaisens sosssasassssssrssvranrasassrasasnonanssie hlh
3.8 Data quality COREID cavereees reritisriss st iserb e ssssrersnassarssbrab s babars ot s asndspanasersnsseassisnissnaseisneamsrnsacesransnnassasssesssnesuss LEF
BB AVALIAIEY evrvosrcrsrrrenrscosensssesscsssssnsessesissssen s tepassssasassserasssiomseiosessssasesss sessastvosnesoniascssssssnrasbsassoesinarearessnsasssaresos ik
3.8.2 REUBDHITY wearscvuee s csmesenssessressesssressusarsss osscssssassessessssssenvasassosatsssessosbsssesssssesssisentosssnsesssamasssssnsesssensaasssnrise e 124
3.9 Data analysis and iNterpretalion. ... i iassciseanrssmnieives s issacstsess s sin imtasissssrassnsessessnisasosans stass LD
RESULTS AND. DISTUSSIONS ucocvvvvesrceisssesmresrssassssesessss stessssisensesrsrssssstsarsansssssies smsssonsteterrassresssssssivasrassssssvonsensronas b

A0 INTETOUUETIDN L ririsireicnriiirnionciteriamaare crasenssrerveeas s asabeaths bonts LAt mid ts £38n A4 014 o4 4radratie desndnesbanarnsesnseatisbnntsinantessitinsisst s LD

4.1 Background information of the RESPONUENES. .. s sl 8

4.2 Gender of the respondants w. s imiusn s s s 0 A0
4.3 Age bracket of the respontentS. s it s s b v S )
4.4 EQUcation of the responments. i i it v e sms o sa s s s ss ab s sass s e ban st rms ks ons L)
Table 4.4 Time the respondent has been producing offEe . wmmmmarrarmsinsesesosrsnnndd
4.6 Reasen as to why the respondents grow Coffeg ..o mismg i 19
4.7 Acreage of the coffee by respondents ... i v b9
4.8 Amount of coffee harvested annually by respondent .. o 20
4.9 Attributes of level of income to the harvest mentionad above. ... assrnen 20
4.10 Awareness of respondent abaut liberalization of the coffee market. v ennnanon 21
4.11 Descriptive analysis of data.. .t s s et 2
4.12 To find out the effects of liberalizing the coffee market on coffee prices in Budadiri town council .21
4,12.1 where réspondent used to sell coffee before liberalizing the coffea market ..o 22
4.12.2 Price UnHOrmity: s i e e e v s ssss sas b abessmsns dassansssarssssbuare s vasasemsss sesassss s arenssans 20
4.12.3 how best the client/farmer describes the price aboVe ... e evesesebensessrainins 23
4.12.4 where farmers now sel} their coffee after Hberalization......u v areoncn 24
4.12:5 how best the farmer describes the price received from place rentioned above: .....ccomiennnn 24
4.12.6 Why farmers sell to these international coffee trading COMPANIES....uwvicc i 23
4,13 The benefits and challenges faced by coffee farmers due to liberalization the coffee market. ........26

4.13:1. Benefits those coffee farmers have gained from these trading companies that came in after the
market was lIDaralizet. ... s st e g s e st e b et en R A

4.13.2 The challenges faced by farmers after the coffee market was liberalized: .o 28
CHAPTER FIVE c.vss-evsseeessesressosssss s sssesr st ssssrsssossssesssmtsssesossas ssssspassssssepeasssss s aessssns s sssssarrcssnssse 31
CONCLUSIONS AND RECOMMENDATiON_S OF THE RESEARCH FINDINGS ... cererrsninins iresssseem et rseeeresvennr s 3L




D0 I OUUCTION sastesterescessenracrasmernnssremersianes ieserennssress sansamenscsns rsrassbi s sums peshisansne st sasssnas bara buses s cun pas e vaenansasver insasstrsra Bl
5.1 CONICIUSIONS 11vieiuvierssmrrinonscestrstsssssuns s simasasesersas sesst esatsass sanssbasebe shobessbossartsasssassuss nesinssbarasesesserarsssnsdsssvsssocenins sk
5.1.1 Conclusions on backEround/ BIOTELA ... sercmmsives s srs s sscsne st ansrasssiosssascasanssanssmarssmmsecssnis 3 1
5.1.2 Effects of liberalizing the coffee market on Arabica coffee prices in budadiri town council. ...........31
5.1.3 The benefits and challenges faced by coffée farmers due to liberalization of the coffee market.....32
5.3Ara5 FOI FUPEHET STUTY. .coovvesrirsiressississsar s sasstestsmsssosssassesiessamssassstre sraserirmrss ssbscirassssssseniammsnenssrnsmesmeessis 33
REFERENCES 1111 11-0r1tcevverssrcs1ens2oss2s2250520ow202s8€enes0msremm 108585555t scss08 87 e e st secsnents st oesnsnans I
APPENDICES. 1ovivurvivreressereissnesivessurmsssastasssssecesssss essssessensssssen vases s assessssasssss s boesdsssstesesnsssssasensisssasvesasssssasiserniions B
ApPENTIK 1 IWOTK DIAM. (i ccniniis st a4 b st e mas s s bis s shoss sonie et s s s sta s o3 ore
APPERGIX 22 INEFOGUCTONY IR it iesserisesrsses stsrse e sassre e esbrs s arebs sasasbor e sab st ssbensasasesbsstaatosmsnsassasmonsnssone 8
TS LI IS cutiv sttt sesnscraserbes e eme bt s bbb b5 R bR S d AL ASm3 b br e 100 sy amra4B bbbt Attt st aar 2t srststmsbimssreron D

APPENIX 31 QUESTIONNGITE . crvctrerirreerreereriosorserarriarsessses trsssmasersss saserssvesoeters srsesenaascsassssmsespresrissiestnenassons msansomeresi D

Vi




List of tables and figures

Table 4.1Shows Gender of FESPONAEIES .......cvvmeerrreiseeisirs e s eeer st eesee s svars s snss s
Table 4. 2 Shows age bracket of teSPORAENIS ..ottt v s s e e
Table 4.3 Shows level of education resPONAEntS .. .cc.c..ivwivmmirsciererecs s es e faneiirsesereroa
Table 4.4 Shows time the respondents have been producing ¢offee ..o,
Table 4. 5 SHoWs 1eaS0MN FIaQUEIICIEE ...ecvi e cerre v irin et ae st crct e a s e b s baa o

Table 4. 6 Shows acreage of coffee resPONALTS . .. ovciirr i cvee e s cenne et s
.20

Table 4.7 Shows antnual harvest ..o

Table 4.16; shows, $benefits FIEQUEIICIES oot e sins et e bt ceimnres et e m e pr e

i

17
17
18
19
19
20




ABSTRACT:

The study was about the Effects of liberalization on Arabica coffee marketing in Budadiri town
ouncil, Sironko District. Study objectives included to find out the effects of liberalization on
coffee prices in Budadiri town council and to establish the benefits and challenges faced by
coffee, farmers duc to liberalization of the coffee market.. The study employed a cross section
design where both qualitative and quantitative approaches were used in data collection process.
The study sampled 61 respondents who were Arabica coffee farmers in Budadiri town eouncil.
Study findings showed that majority of the farmers sold coffee to a cooperative where they
received umform-and high prices but when thie coffee market was liberalized, inost farmers
resorted to sell their coffee to international coffee trading companies for several reasons though
these trading companies pay low and non-uniform prices as compared to the coffee
cooperative. Basing on the study finding some recommendations were made such as; that farmers
should put much emphasis on rebuilding back the coffee cooperative such that they can receive
high and uniform prices like it was before liberalization., The cooperative should also build s
capital/financial base to be able to pay fariers immediately they deliver their cotfee since most
of these small scale farmiers want money to meet daily requirements and The govermiment
through several arms most hikely through the ministry of finance should come with maximum
and minimum. price legislation tool so as to avoid the exaggerations. of fall in prices caused by

the privafe trading companies.
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1.0 INTRODUCTION:

1L2BACKGROUND

Coffee is one of the historical socioeconomic crops which has received an increasing attention at
the global Tevel, due to its positive inter-linkage with the economic growth and on the gross.
domestic produet for most of the producing countries, particudarly, developing countries.(Al-
Abdulkader, Al-Namazi, AlTurki, Al-Khuraish, and Al-Dakhil, 2018). Intemationally, coffee is
the second most traded product by value after oil and 1t is one of the most popular beverages in
the world, with an estimated more than 400 billion cups consumed per annum.(Nsibirwa, 2016).
It is one of the most traded agricultural commodities in the world and In 2017 alone, 70 per cent
of total coffee production was exported, worth USD 19 billion. That same year, the séctor had a
retail matket value of USD 83 billion, providing jobs for 125 million people. Coffee is grown on
12.5 miltion acres worldwide; of which 67-80. per cent are smallhoider farms primarily located
in developing countries, including 22 Low Human Development Countries (LHDCs). The largest
producing and exporting countries in 2017, irrespéctive of human development level, were Brazil
(USD 4.6 biltion), Vietnam (USD 3.5 billion) and Colombia (USD 2.58 biilion), while the
largest importing countries in 2017 were the United States (USD 6.3 billion), Germany (USD 3.5
billion) and France {USD 2.8 billion) Voora, Bermudez and Larrea, 2019)

Africa is the region with the largest number of coffee producing countries: 25 as opposed to 11
in Asta & Oceania, 12 in Mexico & Ceniral America and § in South America. Production in
Adrica has exhibited negative growth over the last 49 years. Average production was 19.4 million
bags per crop year in the period between 1965/66 and 1988/89 when the coffee market was
reguIate‘d under the export quota system. During the period between 1989/90 and 2014/15 under
the free market, average production per crop year was 16 million bags, during those twa periods,
Africa’s share of world production has hence decreased from 24.9% to an average of 14%
Production in crop year 2014/15 is around 16.9 million bags, of 12% of the estimated world
production of 141.7 million bags and Of this, an estimated 10.4 million bags were expected to be
produced by just two countries (Ethiopia and Uganda¥ICO & International Coffee organisation
(ICO), 2015)




