BUSITEMA
UNIVERSITY

FINTECH AND BUSINESS GROWTH OF SMALL AND MEDIUM ENTERPRISES IN
PALLISA TOWN COUNCIL

BY
NAGUDI CATHERINE
BU/UP/2022/1301

2200401301

A RESERCH REPORT SUBMITTED TO THE FACULTY OF MANAGEMENT
SCIENCES IN PARTIAL FULFILMENT OF THE AWARD OF
BACHELORS IN BUSINESS ADMINISTRATION OF

BUSITEMA UNIVERSITY

AUGUST, 2025



DECLARATION

I Nugudi Catherine,

Yechustopy (1in1

hereby doclnre that this dissettation entitle

veh) Ada tion an Busines
'

d “The ey O Finaicint
N Griwedy in Pallisa
work and has not hee

Tonn Couneit” . My e
1 subimitied, i whole nr Iy fart, for the

Qualification 1y Ay ISIY OF institulion ol highe
N

awarth ol any (e £V O teiiden
other unive

rlearning.
Al sourcey ol Hlormating hsed in 1hiy worls hive [ e retereeed in
Wiath scadem e standands. [ ke full fesponsibility iy Y Criaiey
Eontined fierayy

cen culy acknowledoed
accordinoy

CLL P Y I T i

Sttt e |‘

NAGLUD) ¢

Dae
atherine



APPROVAL

Fhus dissertntion entitled: “72%e Effect of Financinl technaoluyy (Finliech)

Adoption wy
Businesy Corowth in Pallisa Tovn Council™ has bee

n submitted 10 the Facully af Manngement
Sciences Pallisa in partial tullillment of the requirements for the

awird of o Hachelor's Diearee in
Business Administration of Busitema Uniy

crsity, with my approval us the IV eTsily superviso

BLASpl. 202£

[BETIN
MeE MAYENDL, Sifuna T homas



ACKNOWLEDGEMENT

First and foremost, I give thanks to the Almighty God for the gift of life, good health, and wisdom
which have enabled me to successfully complete this research report and my academic journey in

general. Without His grace and mercy, this achievement would not have been possible.

I extend my heartfelt appreciation to my supervisor, Mr. Mayende Tom, whose guidance, patience,
constructive criticism, and encouragement have been invaluable in shaping this work. His
insightful contributions and continuous support gave me the direction and motivation I needed to

accomplish this research.

My deepest gratitude goes to my dear parents, my mother Namataka Aidah, my Spiritual father
and dad Serwadda Emmanuel, my pastor Cheptegei Justine and Compassion International
especially Kapchorwa Child Development Centre who have been a pillar of strength throughout
my life. Their financial, moral, and spiritual support, coupled with their endless love and sacrifices,
have made it possible for me to reach this milestone. I equally appreciate my siblings, especially
my only sister Nadunga Sharon, my brothers Magolo Vincent, Kadambi Godfrey, and Nabende
Joseph whose constant encouragement, prayers, and words of comfort gave me the energy to keep

pressing on, even during the most challenging times of this study.

I cannot forget to thank my friends, including Agwang Florence, Oundo Samson, Omal Wycliffe,
Ngerya Scovia, Waiswa Joel, Tenywa Jethro and many others who, in one way or another,
contributed to the success of this report. Their companionship, moral support, and willingness to
share knowledge and resources lightened the burden of this demanding academic journey. My
sincere appreciation also goes to my course mates and colleagues, whose cooperation, discussions,

and encouragement created a supportive academic environment.

To everyone whether mentioned by name or not, who contributed directly or indirectly to the
completion of this research, I remain truly grateful. May the Almighty God richly bless each one

of you with health, wisdom, prosperity, long life and fulfill tour hearts desires



DEDICATION

I wholeheartedly dedicate this research work to myself and my loving parents, Namataka Aidah,
Serwadda Emmanuel and Cheptegei Justine together with Victory church of Christ Ministries
International (VCCMIK), compassion international whose tireless efforts, financial assistance, and
constant prayers have been the foundation of my academic success. Their patience,
encouragement, and unending love have sustained me throughout my education, and I shall forever

remain indebted to them.

I also dedicate this piece of work to my siblings Nadunga Sharon, Magolo Vincent, Kadambi
Godfrey, and Nabende Joseph, for standing by me and offering continuous encouragement, moral

support, and inspiration during my studies.

Special recognition goes to my supervisor, Mr. Mayende Tom, for his generous support, advice,
and knowledge which greatly contributed to the accomplishment of this study. Additionally, I
dedicate this report to my classmates and close friends, particularly Agwang Florence, Oundo
Samson and Ngerya Scovia, who journeyed with me through the ups and downs of this academic

pursuit.

Above all, I dedicate this work to the Almighty God, who has been my source of strength, wisdom,

and courage throughout my life and academic journey. May His name be glorified forever.



TABLE OF CONTENTS

DECLARATION ..ottt ettt ettt et b et satesbe e bt eatesbtenbeeanenieens 1
APPROVAL ..ottt ettt sttt e bttt e bt eate s et e s bt et e eaeesaeenbesatenaeenneas il
ACKNOWLEDGEMENT ........oooiiiitiiieeee ettt ettt eeae e se e sneenseeneas il
DEDICATION ...ttt ettt ettt et ettt e te et e s st e seessesssesseessesseeseessesseensennsesseensenneas v
LIST OF FIGURES ..ottt ettt sttt st viii
LIST OF TABLES ... .ottt ettt ettt et e e bt et eneesaeebeeneas ix
LIST OF ACRONYMS ...ttt ettt ettt et et e st ete st e s se et e eneesaeensesneesseennens X
ABSTRACT ...ttt ettt et e et e st e et e s st e seess e e st esseensesssenseesseessensaessenseensenneas xi
CHAPTER ONE ...ttt sttt ettt et sb et et e b ete s 1
INTRODUCGTION.......ooiiiieeetee ettt ettt et e e e et e bt entesseesseenseeneesseensesseenseensens 1
1.1 Background of the STUAY ......cccueieeiiiiiie et e e e 1
1.2 Statement Of the Problem...........coooiiiiiiiiiii e 3
1.3 PUrpoSe Of the STUAY ...oooviiiiieiieeeee et ettt eaae e 4
1.4 Objectives OF the STUAY ...ccveiiiiiieie et e e e e e e enaeeenes 4
1.4.1 GENETAl ODJECLIVE ....vvieeiiiieciiieeeiieeeetee e tee et e siteeette e et e e e tteeeaaeesssaeessseeessseeessseeesseeesseennnns 4
1.4.2 SPECITIC ODJECTIVES ...eeuvieiiieiieeiiieiie et eette et stte et estte et esteeeteesate e bt essteeateesseeenseesseesnseenseeenne 4
1.6 SCOPE OF the StUAY ...ccvviiiiieiiee et et eabeeseae e 4
L.6.1 CONLENLE SCOPE .vvvieeirieeeitieeeieeeeieeeeteeesteeessteeessaeeessaeeasseeasssaeassseessseeeasseeessseesasseesnssessnsseennnns 4
1.6.2 GEOZIaphICal SCOPE ...eiiieriieiiiieeciie ettt ee et et eetre e et e e et e e s abeesbeeessbeeessseeessseeesseeesseeennns 5
1.6.3 TIIMIE SCOPE....cuutientieeiiieiie et ettt et ettt et estte st e e tteesbeenteeenbe e seeeaseeseeenseesseeenseenssesnseensseenns 5
1.7 Significance 0f the STUAY ......cooviiiiiiieiiieie ettt easeeeeee e 5
1.8 Conceptual FTame WOTK .........c.oiiiiiiiiiiieiie ettt e reeseaeeensee e 6
1.9 Operational Definition Of TEIMS ......c.ceiiiiiiiiiiieiie ettt e 7
CHAPTER TWO ..uuuiiiiiiniinisiissicssissssssnsssissssssssssisssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 8
LITERATURE REVIEW......uciiinniinseinissnissensisssissessssssssssssssssssssssssssssssssssssssssssssssssssasssssss 8
2.0 INEEOAUCTION ..ottt ettt et at e et e bt e et e e sbee et e e e bt e enbeesseeenbeenaeeenee 8
2.1 TheoretiCal REVIEW ....ccuviiiiiiiiiiieciieece ettt ettt e st e e s ba e e e areeessbeeenaeeensseeennns 8
2.2.0 Empirical Literature REVIEW ........ccceiiiiiiiiiiiiiiiciieeie ettt ettt 9
2.2.1 Digital Payment System and Business Growth .............ccoceeiiiiiiiiiieniiiiieceeeeee 9
2.2.2 Mobile Credit Platforms and Business GrOWth ...........ccccoooieviiiinienieienieeeeeee 10



2.2.3 E-Banking Services and Business GrOWth ............cccoeeviiieiiiieiiiecieccee e 12

2.3 LILETAUIE GAPS....eeeutieiuieeiieniieeieeeiteetteetteesteeseteeteesaseeseessseeseeasseeseesnseeseeesseenssesnseenssesnseenseas 13
CHAPTER THREE .....uucouiiiiininiiiinnissnisesssisssissesssisssissssssessssssssssssssssssssssssssssssssssssssssssssssess 14
RESEARCH METHODOLOGY ..uuucoviininsunsrensunssanssessanssssssesssnsssssssssssssssssssssssssssssssssssssssassasssas 14
3.0 INETOAUCTION ...ttt ettt et ettt e bt e e bt e b eesabeebeesnbeesbeenseesseeenseessaesnseans 14
3.1 RESCAICH DIESIZN....uiiiuiiiiiiieiieeie ettt ettt et ettt e tte et e e aeeesbeessaesnseessteenbeessnesnseens 14
3.2 StUAY POPULALION .....eeiiiiiiiieiiecieeiie ettt ettt et ebeeste e e b e essbeenseessseesseessseenseens 14
3.3 SAMPIE SIZC..neeiieiie ettt e st e e e e e e bt e e abeeenabeeenaeesraeeens 15
3.4 Sampling MEthod. .......co.oiiiiiiiiiiii ettt st 15
3.5 Types of Data and SOUICES........ceiuiiiiieiieeiieiie ettt ettt st e b e ssaesbeesaeeenseessneenseens 15
3.6 Data Collection Method........co.eoiuiiiiiiiiiiiei et 16
3.7 Data Analysis PrOCEAUIE ........c..iiiiiiieiiecieeeee ettt e e e e e e e seaeeens 16
3.8 Data Analysis Techniques and Methods ...........ccccoiiiiiiiiiiiiiiiieee e 17
3.9 Reliability and Validity of Research INStruments ............cccccceevieeeiienieeniienie e 17
3.10 Ethical ConSIAETatiON ........eoiuiieiuieiiiiiieeieet ettt sttt ettt e bt s beesbeesaeeens 18
CHAPTER FOUR........ccccevervueerurcennne 19
PRESENTATION, ANALYSIS AND DISCUSION FINDINGS....uucticcinneiicssssnssecsssssssesssnnnes 19
4.0 TNEFOAUCTION ...ttt ettt ettt et se ettt e bt e bt e st sete st e enbeeatenaeentesaeenee 19
4.1 RESPONSE RALE ...cceiiiiiiiiiiiiiiie ettt ettt e e et e e e et e e e s s nbaeeeennnaeeens 19
4.2 Demographic INfOrmation...........cocvieiiuiieiiie ettt ee et e e sveeesnaeeenaeeens 19
4.2.1 Gender of the ReSPONAENTS ......cc.eiiiiiiiieiieiiieiieee et et enes 19
4.2.2 Age GIoup CRAraCEIISTICS ...eveeruiieiieeiieitieeteestteeteesteeeteesseesseesseeeseesseeesseessaesnseesssessseenses 20
4.2.3 Level of Education CharaCteriSTICS .......ccouueriiiiiieiiieiieiie ettt ettt st 21
4.2.4 Position or RoIe CharacteriSTICS.......cuieiiuiieriiieeeiieeiieeesieeeiteeeireeereeesreeesreeesaveeessneeesseeens 21
4.2.5 EXPErience CRaraCterISTICS .. ...ueiuuieiieeiiieiieeteetieeteeieeseteesteesteesseesseesseessseensaesnseesaeesnseensnas 22
4.3 CorTelation ANALYSIS......cccuieriieiiieiieeitieeieesieeeteesteeeveesteeebeesseeesseesssesseessseesseesseesnseessseasseenses 22
4.4.1 Digital Banking Platform and Business Growth............cccoooovieeiiiiniiiiciice e 23
4.4.2 Mobile Credit Platforms and Business Growth ............ccccoeovieeiiiieiiicciecce e 23
4.4.3 E-Banking Services and Business GTOWth ...........c.coccieviiiniiiiienieiiieieeieere e 23
4.5 ReGIeSSI0N ANALYSIS ..cuviiiiiiiiieiieiiie ettt ettt et te ettt testeestte e b e e sseesbeesseeenbeessaesnseesasesnseensnas 24
4.5.1 Digital Payment Systems and Business Growth............cccccceeeviieiiiiiiienieeiiecie e, 24

Vi



4.5.2 Mobile Credit Platforms and BusinesS GIOWLH ......cceeeeeeeeeeeee e eeeeeeeeeeeae v 25

4.5.3 E-Banking Services and Business GrOWth .............ccccueeiieniiniiiiniieeiieieeieeree e 26
CHAPTER FIVE ...ccuuiiriiiiiinnicsnisenssisssnsesssisssissssssssssssssssstsssssssssssssssssssssssssssssssssssssssssssssssss 27
DISCUSSION OF FINDINGS, CONCLUSION AND RECOMMENDATION .......cccceeueeee 27
5.0 INETOAUCTION ....couiiiiiietie ettt ettt st et e et e ebee st e e bt e enbeessbeenseesseeenseessnesnseans 27
5.1.0 Discussion Of FINAINES.......cccuiiiuiiiiiiiiieiiieieeit ettt ettt ereesaeeebeeseaeeneens 27
5.1.1 Digital Payment System and Business Growth ............cccccceeriieiiieniieniieniecieeeee e 27
5.1.2 Mobile Credit Platforms and Business Growth .............ccccceeiiiiiiiniiiiiiniiieeeeeeeeee 28
5.1.3 E-Banking System and Business Growth ............coceoeriiiiininiiniininicceeeseeeeeeeeee 29
5.2 CONCIUSION ...ttt et b ettt sbe et eat e eb et e et see e bt et e ebeennes 30
5.3 Recommendations 0f the Study ........ccceeeiiiiiiiiieiiicce e 31
5.4 Limitations 0f the StUAY.......cccouiiiiiiieiiieeee e e e e 31
5.5 Areas for further ReSEarch .........c..oocoiiiiiiiiiiiiiice e 32
REFRENCES ...uuiitiiiiniinictinissicssissesssecssissssssessssssssssessssssssssssssssssssssssssssssssssssssssssssssssssassssesss 33
APPENDICIES ...ucuuiiiiinuicsensinssisssnssesssisssissessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssas 37
APPENDIX I: QUESTIONNAIRE .....couievtiiinnninsnnsrensaissenssesssessssssssssssssssssssssssssssssssssssssssssassses 37
APPENDIX II: RESEARCH WORK PLAN ....ccovnniiicnnnnniessssanreccssssssecssssssssssssssssssssssssssssssases 42
APPENDIX IIT: BUDGET ESTIMATES ......cocoviiiiiiiinnnicssnnicssnsissssnessssssssssssssssssssssssssessassese 43

Vii



LIST OF FIGURES

Figure 1: Showing Conceptual Frame WOrk..........ccccoeoviiiiiiiiiniiiiiiiceecceceseeeee

viii



Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.
Table 4.

LIST OF TABLES

1 Gender of the RESPONAEHLS..............ccc.oeevueeeuieeieeieesieeieeeiee et eteesaesseeseaeesee e 19
2 Age Group Of the reSPONAENLS .............ccccueeeeveeecieeeiieeeieeeee e eee e reeeeaeeeseaeesneeas 20
3 Highest level Of EQUCALION .............ccoueeecueeeeiieeiie e ee e e eaeeesaaee s 21
4 Current Position/ Role within the OrganiSQtion ...............cccccceeeeeceeeceeeseeseeeeieeneeenn, 21
5 Years of Experience in the Current ROLe ..............cccccooeeveeceeecieeciieiieeiieciene e, 22
6 Correlation Analysis of Study Variables ..............cococveeeeeeeiieieiiiieiieeeie e 23
7 Regression Analysis on Digital Payment System and Business Growth ...................... 24
8 Regression Analysis on Mobile Credit Platform and Business Growth....................... 25
9 Regression Analysis on E-Banking Service on Business Growth..............cccccceeeueennnn. 26



LIST OF ACRONYMS

ACRONYM FULL FORM

AG Auditor General

FinTech Financial Technology

FY Financial Year

GDP Gross Domestic Product

ICT Information and Communication Technology
MoFPED Ministry of Finance, Planning and Economic Development
MoLG Ministry of Local Government

POS Point of Sale

SME Small and Medium Enterprise

SPSS Statistical Package for the Social Sciences
UBOS Uganda Bureau of Statistics




ABSTRACT

This study examined the impact of Financial Technology (FinTech) on business growth in Pallisa
Town Council, with a focus on three key components: digital payment systems, mobile credit
platforms, and e-banking services. The study aimed to determine how the adoption of these
FinTech solutions influences operational efficiency, financial management, and overall business
performance among small and medium enterprises (SMEs). The research employed a quantitative
cross-sectional design, targeting 100 business operators within Pallisa Town Council. Data were
collected using structured questionnaires and analyzed through correlation and regression
techniques to establish the strength, direction, and predictive power of relationships between
FinTech adoption and business growth. The findings revealed that all three FinTech components
positively and significantly influence business growth, with digital payment systems
demonstrating the strongest effect, followed by e-banking services and mobile credit platforms.
These results are interpreted through the lens of Diffusion of Innovation Theory, emphasizing that
early adoption of FinTech solutions enhances operational efficiency, transparency, and financial
accountability, while promoting wider uptake among the business community. Based on the
findings, the study concludes that integrating digital financial solutions into business operations is
crucial for promoting growth, sustainability, and competitiveness among SMEs.
Recommendations include strengthening the adoption of digital payment systems, mobile credit
services, and e-banking platforms to improve financial management, access to working capital,
and transaction efficiency. The study acknowledges limitations related to its cross-sectional
design, geographical scope, and reliance on structured questionnaires, and suggests areas for
further research, including qualitative approaches, longitudinal studies, and exploration of
mediating variables. Overall, the study contributes empirical evidence on the transformative role
of FinTech in enhancing business growth in developing urban centers, providing practical insights

for policymakers, business operators, and financial service providers.
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CHAPTER ONE

INTRODUCTION

1.1 Background of the Study

Local governments in Uganda, established under the Local Government Act (1997), are mandated
to create an enabling environment for economic development through efficient resource
utilization, transparency, and delivery of services to the citizens (MoLG, 2022). Business growth
has become central to national and local government agendas as it represents increased
productivity, employment creation, innovation, and poverty alleviation (World Bank, 2021).
Business growth refers to the sustained expansion in the size, profitability, and market share of
enterprises, as well as their ability to scale operations and compete effectively within and outside
local market (David & Mwesigwa, 2021). In Pallisa Town Council, like many other Ugandan
urban centers, fostering business growth is perceived as a pathway to strengthening local revenue
mobilization, improving household incomes, and enhancing community welfare (Lillian & Kiran,

2017).

However, despite deliberate interventions by government agencies, scholars and development
partners, evidence continues to show persistent challenges in achieving meaningful business
growth (Lijun, 2023). Globally, reports from the United States of America reveal that small and
medium enterprises (SMEs) struggle with expansion barriers such as limited access to finance,
high operational costs, and regulatory constraints, resulting in a significant proportion of
businesses stagnating within the micro-level stage (GAO, 2023). In China, although enterprise
creation has been on the rise, long-term sustainability of businesses has been constrained by
inefficiencies in institutional support, fragile market linkages, and inadequate growth capital
(Christine Wong, 2022; IMF, 2023). Similarly, in Africa, business growth remains sluggish. For
instance, in Nigeria, Okwo & Nkwede (2022) attribute low business survival and growth rates to
weak institutional capacity, policy inconsistencies, and lack of supportive infrastructure. In Kenya,
growth trajectories of enterprises have been undermined by policy gaps, corruption, and high
taxation, with national surveys indicating that over 60% of businesses collapse within the first five

years of operation (Maina, 2021; Ochieng, 2017).



REFRENCES

Aguilar, A. (2024). Digital payments, informality and economic growth. Bank for International
Settlements. https://www.bis.org/publ/work1196.pdf

Ali, I. B., & Tugume, G. (2025). The impact of e-banking on the performance of DFCU Bank at
Wandegeya branch, Kampala Uganda. SJ Business Research Africa, 2(7), 10.
https://doi.org/10.51168/sjbusiness.v2i7.57

Bananuka, J., Kasera, M., Najjemba, G. M., Musimenta, D., & Nassaka, V. (2018). The adoption
of electronic financial reporting technologies and financial accountability in developing
countries. Journal of Accounting in Emerging Economie, §8(3), 442-464.
https://doi.org/10.1108/JAEE-02-2018-0012

Bindeeba, D. S. (2025). Digital business process integration and sustainability among small and
medium-sized enterprises in Uganda. Journal of Corporate Social Responsibility, 10(1),

1-15. https://doi.org/10.1186/s40991-025-00121-6

Christine Wong, C. (2022). Budgetary management and local government finance in China: Trends

and challenges. China Economic Review, 74(4). https://doi.org/101797

Clarke, T. (2003). Theories of corporate governance: The philosophical foundations of corporate

governance. Routledge.

David, M., & Mwesigwa, R. (2021). Public financial accountability and service delivery in
decentralized systems. African Journal of Public Administration and Management, 32(2),

56-70.

Davy, C., Kyeremeh, T. A., & Boateng, K. A. (2022). Internal auditing and accountability:
Empirical insights from developing economies. International Journal of Accounting &

Information Management, 30(1), 35-55. https://doi.org/10.1108/IJAIM-03-2021-0078

GAO. (2023). Local government financial management: Trends, challenges, and oversight report.

U.S. Government Accountability Office. https://www.gao.gov/

33



Hassan, R. (2023). Does mobile money adoption increase informal business performance?
National Center for Biotechnology Information.

https://pmc.ncbi.nlm.nih.gov/articles/PMC9998253/

IMF. (2023). International Monetary Fund. China: Staff report for the 2023 Article IV
consultation. IMF. https://www.imf.org/

Jensen, M. C., & Meckling, W. H. (1976). Theory of the firm: Managerial behavior, agency costs,
and ownership structure. Journal of Financial Economics, 3(4), 305-360.

https://doi.org/10.1016/0304-405X(76)90026-X

Kaazara, A. G., & Matovu, K. (2025). The impact of digital payment systems on financial inclusion
in Uganda: A case study of mobile money services in Kampala District. Metropolitan
Journal of Academic Multidisciplinary Research, 4, 117-127.
https://www.researchgate.net/publication/389178719

Kasenge, M., & Butime, A. (2024). E-payment methods and e-commerce growth in Uganda:
Evidence from Kampala—Uganda’s Central Business District. International Journal of
Accounting and Management Information Systems, 2(1), 61-72.
https://doi.org/10.35912/ijamis.v2i1.2565

Kazaara, A. G. (2025). The impact of mobile money services on the growth of small and medium
enterprises (SMEs) in Uganda: A case of SMEs in Kampala Central Division. Metropolitan
Journal of Business & Economics, 4(8), 1-12.
https://www.researchgate.net/publication/394924459

Komuhangi, M. (2024). The impact of electronic banking on the financial performance of financial

institutions in Uganda. Uganda Christian University Repository.

Lijun, z. (2023). Public sector accountability and transparency: Evidence from emerging
economies. Journal of Public Administration and Policy Research, 15(1), 12-25.
https://doi.org/10.5897/JPAPR2023

34



Lillian, K., & Kiran, M. (2017). (2017). Strengthening financial accountability in local
governments: Evidence from Uganda. International Journal of Public Sector Management,

30(5), 456-472. https://doi.org/10.1108/IJPSM-05-2016-0099

Luyinda, A., & Ntirandekura, M. (2025). Electronic banking on financial performance of
commercial banks in Uganda: A case study of Equity Bank. Metropolitan International

University Journal, 4(2), 1-15. https://doi.org/10.1186/s40854-025-00121-6

Maina, P. (2021). Governance, transparency, and business environment in African local

governments. Journal of African Governance & Development, 8(1), 88—104.

MoFPED. (2020). Ministry of Finance, Planning and Economic Development. National
development plan 111 (2020/21-2024/25). Kampala: Government of Uganda.

MoLG. (2018). Annual local government performance assessment report. Kampala: Government

of Uganda. Ministry of Local Government.

MoLG. (2022). The Local Government Act: Annotated report. Kampala: Government of Uganda.

Ministry of Local Government.

MTIC. (2022). Ministry of Trade, Industry and Cooperatives (MTIC). (2022). SME development
and business growth in Uganda: Annual Performance Report. Kampala: Government of

Uganda.

Musinguzi, C. (2019a). Impact of mobile services on the performance of small and medium

enterprises in Uganda. https://irkiu.ac.ug/items/df90466e-9a96-4bd8-ab2d-535ect34248c

Musinguzi, C. (2019b). Impact of mobile services on the performance of small and medium
enterprises in  Uganda.  Kampala  International  University — Repository.

https://ir.kiu.ac.ug/items/df90466e-9a96-4bd8-ab2d-535ecf34248c

Nakazibwe, M. (2020). E-banking adoption and business performance of SMEs in Kabale
Municipality. Kabale University. https://idr.kab.ac.ug/bitstreams/842cb5db-676e-49¢3-
a3b3-5be067115bbd/download

35



Nampewo, D. (2016). Determinants of private sector credit in Uganda: The role of mobile money
services. Journal of Financial Innovation, 2(1), 1-15. https://doi.org/10.1186/s40854-016-
0033-x

Ochieng, K. (2017). Fiscal decentralization and financial accountability in Kenyan local

governments. African Journal of Economics and Sustainable Development, 6(2), 121-139.

Okwo, H., & Nkwede, F. (2022). Accountability ethics and local government performance in
Nigeria. International Journal of Public Sector Accounting, 14(2), 88—103.

OPM. (2022). Office of the Prime Minister. Government annual performance report FY 2021/22.
Kampala: Government of Uganda.

Tetteh, G. K. (2023). Local digital lending development and the incidence of deprivation:
Implications for rural inhabitants. Journal of Financial Services, 2(3), 45-60.

https://doi.org/10.1186/s40854-023-00507-0

UBOS. (2022). Statistical abstract. Kampala: UBOS. Uganda Bureau of Statistics.

UBOS. (2023). Uganda business sector survey. Kampala: UBOS. Uganda Bureau of Statistics.

UNDRP. (2024). Digital lending in Uganda: Trends and opportunities. United Nations Development

Programme. https://www.undp.org/uganda/publications/digital-lending-uganda

World Bank. (2021). (2021). World development report 2021: Data for better lives. Washington,
DC: World Bank. https://www.worldbank.org/

36



	1.pdf
	2.pdf

