
 

CONSUMER AWARENESS AND ON FINANCIAL SUSTAINABILITY OF NATIONAL 

WATER AND SEWERAGE CORPORATION-TORORO BRANCH 

 

 

   

BY  

 

 

ABAU JACKLINE 

BU/UP/2022/2098 

 

 

 

 

A RESEARCH REPORT SUBMITTED TO THE FACULT OF MANAGEMENT 

SCIENCES DEPARTMENT OF ECONOMICS AND MANAGEMENT IN  

PARTIAL FULFILLMENT OF THE REQUIREMENTS FOR THE 

 AWARD OF THE DEGREE OF BARCHELOR OF  

BUSINESS ADMINISTRATION 

 

 

AUGUST 2025



CamScanner

https://v3.camscanner.com/user/download


CamScanner

https://v3.camscanner.com/user/download


iii 
 

DEDICATION 

This research work is dedicated to my beloved family for their unwavering support, 

encouragement, and sacrifices throughout my academic journey. 

To my parents, whose love and guidance have been my foundation. 

To my friends and mentors, who inspired and motivated me to pursue excellence. 

May this work be a testament to your belief in me. 

 

 

 

 

 

 

 

 

  



iv 
 

ACKNOWLEDGEMENT 

 

I wish to express my sincere gratitude to all those who contributed to the successful completion of 

this research. 

First and foremost, I am deeply thankful to my supervisor, Mr. Emojong Ronald, for their 

invaluable guidance, constructive feedback, and unwavering support throughout this study. 

I also extend my appreciation to the management and staff of NWSC Tororo Branch for their 

cooperation and assistance during data collection. 

Special thanks go to my family and friends for their encouragement and understanding during the 

research period. 

Finally, I acknowledge the support of Busitema University, whose resources and academic 

environment greatly facilitated this research. 

To all, I am truly grateful. 

  



v 
 

TABLE OF CONTENTS 

 

DECLARATION ........................................................................................................................ i 

APPROVAL .............................................................................................................................. ii 

DEDICATION .......................................................................................................................... iii 

ACKNOWLEDGEMENT ......................................................................................................... iv 

TABLE OF CONTENTS ............................................................................................................v 

LIST OF TABLES .................................................................................................................... ix 

LIST OF FIGURES ....................................................................................................................x 

LIST OF ACRONYMS ............................................................................................................. xi 

ABSTRACT ............................................................................................................................ xii 

CHAPTER TWO ........................................................................................................................1 

INTRODUCTION ......................................................................................................................1 

1.0 Introduction ...........................................................................................................................1 

1.1 Background of the Study .......................................................................................................1 

1.2 Statement of the Problem ......................................................................................................3 

1.3 Purpose of the Study..............................................................................................................4 

1.4 Research Objectives ..............................................................................................................4 

1.5 Research Questions ...............................................................................................................4 

1.6.0 Scope of the Study ..............................................................................................................4 

1.6.1 Content Scope ....................................................................................................................4 

1.6.2 Geographical Scope ............................................................................................................5 

1.6.3 Time Scope ........................................................................................................................5 

1.8 Conceptual Framework .........................................................................................................6 

1.9 Definition of Key Terms........................................................................................................7 

CHAPTER TWO .....................................................................................................................8 



vi 
 

LITERATURE REVIEW ............................................................................................................8 

2.1 Introduction ...........................................................................................................................8 

2.1 Theoretical review .................................................................................................................8 

2.2.0 Empirical Review ...............................................................................................................9 

2.2.1 Cognitive Awareness and Financial Sustainability ............................................................ 10 

2.2.2 Affective Awareness and Financial Sustainability............................................................. 11 

2.2.3 Conative Awareness and Financial Sustainability ............................................................. 11 

CHAPTER THREE ................................................................................................................... 13 

RESEARCH METHODOLOGY............................................................................................... 13 

3.0 Introduction ................................................................................................................... 13 

3.1 Research Design .................................................................................................................. 13 

3.2 Study Population ................................................................................................................. 13 

3.3 Sample Size......................................................................................................................... 13 

3.4 Sampling Techniques .......................................................................................................... 14 

3.5 Data Source and Type ......................................................................................................... 14 

3.7 Data Collection Procedure ................................................................................................... 15 

3.8 Data Analysis Methods and Techniques .............................................................................. 15 

3.9 Validity and Reliability of Research Instruments ................................................................. 16 

3.10 Ethical Consideration ........................................................................................................ 16 

CHAPTER FOUR ..................................................................................................................... 18 

PRESENTATION, ANALYSIS AND DISCUSSION OF FINDINGS ...................................... 18 

4.0 Introduction ......................................................................................................................... 18 

4.1 Response Rate ..................................................................................................................... 18 

4.2 Demographic Information ................................................................................................... 18 

4.2.1 Gender of Respondents ..................................................................................................... 18 



vii 
 

4.2.2 Age group of the respondents ........................................................................................... 18 

4.2.3 Education level Characteristics ......................................................................................... 19 

4.2.4 Working Experience Characteristics ................................................................................. 20 

4.3 Analysis of Study Objectives ............................................................................................... 20 

4.4.1 Cognitive Awareness and Financial Sustainability in NWSC Tororo ................................ 21 

4.4.2 Affective Awareness and Financial Sustainability in NWSC Tororo ................................. 21 

4.4.3 Conative Awareness and Financial Sustainability in NWSC Tororo.................................. 21 

4.5 Regression Analysis of study variables ................................................................................ 22 

4.5.1 Cognitive Awareness and Financial Sustainability in NWSC in Tororo ............................ 22 

4.5.2 Affective Awareness and Financial Sustainability in NWSC in Tororo ............................. 23 

4.5.3 Conative Awareness and Financial Sustainability in NWSC in Tororo.............................. 23 

CHAPTER FIVE ...................................................................................................................... 25 

DISCUSSION OF THE FINDINGS, CONCLUSIONS, RECOMMENDATIONS, 

LIMITATIONS OF THE STUDY AND AREAS FOR FURTHER STUDIES .......................... 25 

5.0 Introduction ......................................................................................................................... 25 

5.1.0 Discussion of the Study Findings ...................................................................................... 25 

5.1.1 Cognitive Awareness and Financial Sustainability ............................................................ 25 

5.1.2 Affective Awareness and Financial Sustainability............................................................. 26 

5.1.3 Conative Awareness and Financial Sustainability ............................................................. 26 

5.2 Conclusion .......................................................................................................................... 27 

5.3 Recommendations ............................................................................................................... 28 

5.4 Limitations of the Study ...................................................................................................... 28 

5.5 Areas for Further Research .................................................................................................. 29 

REFERENCES ......................................................................................................................... 30 

APPENDICIES ......................................................................................................................... 33 



viii 
 

Appendix i: Introductory Letter ................................................................................................. 33 

Appendix ii: Questionnaire ........................................................................................................ 34 

Appendix iii: Research Workplan .............................................................................................. 38 

Appendix iv: Budget Estimates ................................................................................................. 39 

Appendix v: Krejcie and Morgan Table ..................................................................................... 40 

 

  



ix 
 

LIST OF TABLES 

Table 4. 1 Showing Gender of the Respondents .........................................................................18 

Table 4.2 Showing Age Characteristics .....................................................................................18 

Table 4. 3 Showing Education level of the respondents .............................................................19 

Table 4. 4 Showing working experience ....................................................................................20 

Table 4. 5: Showing Correlation Analysis Results of the Variables ............................................20 

Table4.6: Showing Regression Analysis Results on Cognitive Awareness and Financial 

Sustainability ............................................................................................................................22 

Table4.7: Showing Regression Analysis Results on Affective Awareness and Financial 

Sustainability ............................................................................................................................23 

Table4.8: Showing regression analysis Results on Conative Awareness and Financial 

Sustainability ............................................................................................................................24 

 

  



x 
 

LIST OF FIGURES 

Figure 1: Showing Conceptual Frame Work of Consumer Awareness and Financial Sustainability .......... 6 

 

  



xi 
 

LIST OF ACRONYMS  

Acronym Full Form 

AG Auditor General 

CVI Content Validity Index 

FY Financial Year 

GDP Gross Domestic Product 

IG Inspectorate of Government 

MOFPED Ministry of Finance, Planning and Economic Development 

MoLG Ministry of Local Government 

NWSC National Water and Sewerage Corporation 

OPM Office of the Prime Minister 

SME Small and Medium Enterprises 

SPSS Statistical Package for the Social Sciences 

USA United States of America 

  

  



xii 
 

ABSTRACT 

This study examined the influence of cognitive, affective, and conative awareness on the financial 

sustainability of NWSC Tororo Branch. The study was guided by the Resource-Based View 

(RBV) theory, which emphasizes the strategic importance of knowledge, attitudes, and behaviors 

as critical organizational resources. A cross-sectional research design with a quantitative approach 

was employed, targeting employees of NWSC Tororo Branch as the study population. Data were 

collected using a structured questionnaire, coded, and analyzed using descriptive statistics, 

correlation analysis, and regression modeling with SPSS Version 20. The findings revealed 

positive and significant relationships between all three dimensions of awareness and financial 

sustainability. Specifically, cognitive awareness explained 49.3% of the variation (Adj. R² = 0.493; 

F = 38.935, p < 0.001), affective awareness accounted for 58.6% of the variation (Adj. R² = 0.586; 

F = 56.233, p < 0.001), and conative awareness explained 52.8% of the variation (Adj. R² = 0.528; 

F = 44.713, p < 0.001). These results indicate that employees’ knowledge, attitudes, and behavioral 

actions significantly contribute to NWSC’s financial stability and sustainable operations. The 

study concludes that financial sustainability is substantially influenced by the interplay of 

cognitive, affective, and conative awareness. It is recommended that NWSC strengthen employee 

training, foster positive organizational attitudes, and promote deliberate financial behaviors to 

enhance long-term financial sustainability. The study also suggests further research to explore 

additional factors influencing financial sustainability, including technological adoption, 

governance, and consumer engagement. 
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CHAPTER TWO 

INTRODUCTION 

1.0 Introduction  

The chapter articulates the background of the study, problem statement, which defines the core 

issue under investigation, followed by the purpose of the study, which explains the intended 

contribution of the research. Furthermore, it specifies the objectives and research questions that 

guided the inquiry, clarifies the scope by detailing the thematic, geographical, and temporal 

boundaries, and illustrates the conceptual framework that underpins the study. Finally, the chapter 

discusses the significance of the study, emphasizing its practical, academic, and policy relevance. 

1.1 Background of the Study 

The National Water and Sewerage Corporation (NWSC) in Uganda operates under the Water Act 

Cap. 152 and the NWSC Act Cap. 317, with a mandate to provide safe, reliable, and sustainable 

water supply and sewerage services in its designated service areas (NWSC, 2023). Financial 

sustainability in public utilities has remained a central focus for governments, policymakers, 

development partners, economists, and researchers because it ensures that organizations generate 

adequate revenue to cover operational and maintenance costs while investing in service expansion 

and infrastructure improvement (OECD, 2020). Financial sustainability refers to the capacity of 

an institution to maintain its financial health over time through prudent management of resources, 

cost recovery, and the generation of sufficient revenues to meet both current and future obligations 

(World Bank, 2019). For NWSC, financial sustainability is fundamental in ensuring uninterrupted 

service delivery, infrastructure rehabilitation, and network expansion to meet the growing demand 

for clean water and improved sanitation services across urban and peri-urban areas (MoWE, 2022). 

Globally, public water utilities have faced significant challenges in achieving financial 

sustainability. In the United States, for example, the American Water Works Association (AWWA, 

2023) reported that water utilities face a projected funding gap of over US$109 billion by 2030, 

largely due to aging infrastructure, rising operational costs, and inadequate cost-recovery tariffs. 

Similarly, in China, studies by the Asian Development Bank (ADB, 2022) reveal that despite 

substantial investments in water infrastructure, local water utilities have struggled to maintain 

financial sustainability due to inefficiencies in billing systems, non-revenue water losses, and 

limited long-term investment planning. In South Africa, the Department of Water and Sanitation 
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