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ABSTRACT 

 

The intent of this study is to investigate the mediating role of Destination image on the 

relationships between perceived risks and Intention to revisit in the context of a risky 

destination. Tourist revisit intention is an important factor in achieving success in a highly 

competitive tourism market place. Furthermore, tourist revisit intention provides evidence to 

determine the level of loyalty from a product perspective, service quality, satisfaction, 

perceived value felt from the destination.  
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CHAPTERONE:INTRODUCTION

1.0Introduction.

Thischapterincludesthebackgroundofthestudy,problem ofthestudy,purposeof

thestudy,objectivesofthestudy,andhypothesisofthestudy,scoopofthestudy,

significanceofthestudyandtheconceptualframework.

1.1Backgroundofthestudy.

Itisgenerallyagreedthattourism destinationmustbeseenasarisk-freeandsafe

placetovisit.Thiswillhaveapositiveimpactonthepurchase,re-purchaseandon

thetouristintentiontorevisit,(Mohammed,2020),thereforethesecurityissuehasa

majorinfluenceonthepurchasingbehavioranddecision-makingprocessoftourists.

Ifatouristdoesnotfeelsafeathisdestination thiswillgenerateanegative

impression/image(SavasArtuger2015).

GloballyaccordingtoGiaoet,al...(2020),safetyanddestinationimageisoneofthe

factorsinfluencingtourist'sbehavior.In2018,inVietnam,BRVT welcomedand

served13.5milliontouristswhilein2019itwelcomed8.46milliontourists,moreover

accordingtoKhuongandNguyen(2017),surveyshowedthat32.98%foreigntourists

returnedtothecountryatleastonceincomparisonto55%oftouristrevisitThailand,

similarlyliteratureshowsasignificantdropof50%oftouristarrivalsinJapanafter

theFukushimadisaster(DianaMartin--Azami,2015)neverthelessaccording to

Hashim et,al...(2020),literaturedemonstratethatanumberofcountriessuchas

Unitedkingdom(UK),Australia,andUnitedStates(US)hadputatravelbanagainst

SabahinMalaysiawhohavebeenidentifiedasanabductionandviolencedestination,

furthermoreaccordingtoLeppandGibson(2003),thetouristattackofSeptember

11,2001intheUnitedStatesresultedin6.8% fewerinternationaltouristsvisiting

NorthAmericainthesameyear,andalsoinChina,literatureindicatesthattourist

arrivalsinfirstquarterof2020andthewholeyearwilldecreaseby56%and15.5%

andatotalof982millionperson-folddecreasewasforecastedfortheyear.(Wantet,

AI,......(2020).FurtherinIndiaaccordingto(MDKamrulHasanA.R.,2017)literature

describesthatfrom 1989to2005theflow oftouristsinthevalleycamedown

drasticallybecauseoftheongoingdisturbanceintheregion.
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