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ABSTRACT
The study was on influence of credit on profitability of onion production in bulambuli district.
The study objectives were; 1) To find out role of credit access in enhancing profitability of onion
farmers in Bulambuli district, ii)To establish the role of working capital on the profitability on
onion farmers in Bulambuli district and iii) To find out how cash flow promotes the profitability
of onion farmers in Bulambuli district. The study a cross-sectional survey research design was
adopted and also applied both qualitative and quantitative methods/approaches. Qualitative
methods such as descriptive, abstracts were used to describe the observed phenomenon,
Qualitative data was processed in a descriptive and narrative manner. Quantitative approach
included tallying of data, generation of frequency tables, calculation of percentages for analysis
and presentation, analysis and discussion of the study findings. The sample size was 60 of the
respondents. Purposive sampling was used to extension workers and simple random sampling
was applied to onion farmers. Data analysis involved frequencies, percentages and inferential
statistics such as correlations, and coefficient of determinations. Findings revealed a significant
and positive relationship (0.831%*) between credit access and profitability, weak relationship
between cash flow and profitability (0.110%) and negative relationship between working capital
and profitability. The study concludes that credit access has a bearing on the profitability if onion
farmers that the working capital. The study therefore recommends that emphasis should be
placed upon credit access for purposes of enhancing profitability among onion farmers in

Bulambuli district.
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CHAPTER ONE
INTRODUCTION

1.1 Background to the Study
Onion (Alliun cepa) is a vegetable which belongs to the family Leliaceace (Alabi and Adebayo,

2008). Tt is ene of the most consumed vegetable crops in Asia and Africa, especially in the west
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and east (Stan, 2016) The bulb graws underground and is us

ast (8 ulb Jeading to the
possibility of confusion with a tuber whick it is not. The leaves are bluish green and hollow, the
bulbs are large, fleshy ard firm. It is marketed mainly as a fresh fruit vegetable and features
prominently in most houséholds in the preparation of food and is effective against common cold,
heart diseases, diabetes, osteoporosis, and cough and sore-throat. They are high in flavonoids
which is concentrated on the outer Tayer of the flesh (Nemeth et al.. 2007). Onien is the second
most important vegetable after tomato (Hussani et al, 2000). Tt is extensively cultivated
throughout the country under a wide range of climatic conditions and it can be biennial, triennial

or a perennial crop.

About 60 million tonis of dry onions are produced annually, with the crop being grown across 7.4
million acrés in over 134 different countries (Yara International, 2017). According to Yara
International (2017}, about- 240,000 tons of green onions and 1,350,000 tons of dry onions were
produced in Nigeria alone in 2012, excluding the rest of Africa or the world at large. This large
figare places Nigeria on the list of the top 10 largest producers of onions in the world (Stan,
2016). With a 5.5% (4.3 million tons) global share of green onions and 1.6% (83 million tons) of
the global share of dry onions in 2012 alone, the potential in onion farming in Nigeria or
anywhere else in Africa continues to grow brigliter with every passing year (Stan, 2016}, This
represents a doubling in world production over the Jast ten years, Biggest producers are China,
India and United States accounting for about half of the world’s dry onion production, Qther
countries with annual production figures above 1.1 million tons are Brazil, lran, Japan, Pakistdn,
Turkey and Russia. The current average world yield stands at 7.6 tons/acre, but highest average
yields of 17 - 26 tonsfacre are found in Korea, Japan, Farope and the USA (Yara Intetnational,
2017)
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