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AJlSTRAC,T
Value, addition IS,aprocess of changing the product'svalue ,by changing its current form,

Maize is, an important foodand income security crop.that.supportslivelihoods of millions of

small- scale farmers in Uganda, and this prompted the, researcher to conduct a research on the

influence of value addition on the, income levels of'maizeproducers in Nakalama Sub-county

in Iganga 'district. The study population was the maize producers in Nakalama Sub-county in

Iganga district and a sample size ofSO farmers was selected randomly :i11 their households,

The data' obtained WaS analyzed using the,Chi-square model .and presented in form of pie-

charts, ~IJJ graphs ,~ndtables, The study showed that most fanners, 'inNakalama Sub-county:

use dry shelled, cleaned, sorted and milled maize to increase on theirincome, However the

degree of influence maybe watered down if the fanners liavelimited funding, lack of

materials ~hatwhich can b~ used for value addition like maizernilling machines and well.

ventilated granaries and this calls for-the need to, strengthen' the ..aspect of'valueaddition e:g

through using quality seeds and proper post harvesthandling techniques. This .study'subrnits

that farmers need to.be encouraged to use' value 'addition techniques In order' to increaseon
theirincome from maize production. However duringthe researchseveral challenges were

encountered for-example duringdata collection process farmers had little knowledge about

value addition-and its importance-to farmers since they have 'less access to value addition

equipment likemachines and skills-to use them.
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CIJA.rT.ER ONE:"

INTRODUCTION.

1.1 Background of the Study
, ' ,

Maize (ZeaMays" L) is one of the most widely distributed crops over the world. it is being

cultivated in the tropics, sub-tropics and"temperate regions; from 4000 m abovethe ..sea level,
in the world, its being ranked the first world cereal where the total production ~CCOJ.mts 868"

rnilliorrtons from 168.million hectares of land followed by wheat. which accounts 691 million

tOJ)S and rice at46.J million tons. maize globallyrepresents 3.8% of the.total grain production

.as compared to. 30 % for Wheat and 20% for rice, The United States of America (USA), being

the largest producer of maize producer, it contributes to 3,5.% of the total production in"the

world with maize being the drivers 9:( 'the l}S economy. (D. YAVANA ,PIUYA &,

DEPARTM.ENT~ 2014).

Most of developing countries in Africa like-Nigeria, the" increased technologies used for

processing and Value addition ofMaize reduced the lossesinvolved 111storing cerealsinlocal

granaries, 'where: by rodents. and weevils are ,t~e pest causing-serious. post-harvest. losses, to..

both thesmall holder farmer and the"extensive maize" farmer producers.(Omobolanle et al.,

20.05): Kenyais one of' the. highest consumers of maize, i.ts high demand promoted, the

improvement of quality of'rnaize supplied within the country through ensuring t1~atthe maize

supplied adheres to EAt and Kenyan standards, (Daly, 20.1,6).

The total Maize produced in Uganda "in 20.19 was 2, 800 1boo tones, these lead to the"

increase 'in the gross domestic product 91' the country, thereby improving the liy.lng standards

of people involved in the production of maize and those Involved in the value. addition.

(Balirwa, J992).The Value addition through processing results' jnro "an increase, in the price of

maize. grains, this benefits the maize producers directly i"i1 the local areas; most. Ioca I fanners

grows. for commercial and subsistence use, those involved in 'fortifying milled maize floor

earn a reasonable profit as compared to those who sell directly .ti;l the middlemen and final

consumers. (Trust, 20.15)ln .order "for maize 'producers to benefit from" higher prices that w~,11

lead to an increase in their income levels, there "isneed.for value addition, these will eliminate

the exploitations caused by the middlemen, however the value added agriculturalproduets
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