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ABSTRACT

The study intended to find out the impact of traditional culture on the development of tourism
development in Uganda. The objectives of the study were; to find out how traditional cultural
exhibits influence visitor attendance at the Mt Elgon culture and history museum, to find out
the economic impact of Mt Elgon culture and history Museum's traditional cultural
attractions on the local tourism economy, to find out visitor perceptions of traditional culture
and how it enhances their tourism experience at the Museum. The researcher based on theory
of planned behavior to explain more about the dependent variable and the independent
variable. Data was collected using descriptive cross sectional survey employing quantitative
and qualitative data collection methods, this study design was selected because it assisted in
getting the required data for the study easily. The study population was 70 and the target
population was 59 from which the data was collected, the researcher later used sample
technique of collecting data and this was simple random sampling and it was carried out in
the different departments of Mt Elgon culture and history Museum. The data was collected
using a close ended questionnaire and data was presented using frequency tables and the
correlation and regression results were obtained. Collected data was analyzed both
quantitatively and qualitatively. The data sources were both from primary and secondary
which helped the researcher to be equipped with much information. The analysis of data was
carried out through the use of computerized software (SPSS) and qualitative statistical
techniques were used to describe and summarize data. The presentation of data was done
through use of tables which hold results of correlation and regression and bio data. Then the
findings were made basing on different objectives which a researcher gave a clear conclusion
from the findings. The study recommended that more laws should be created by the
government in order to curb the activities that erode the traditional cultures as tourism

products

Xi



CHAPTER ONE

BACKGROUND OF STUDY
1.0 Introduction
This chapter presented the Background of study, Statement of the problem, Purpose of the study, Research
objectives, Research questions scope of the study, Content scope, Geographical scope, Time scope,

Significance of the study and Conceptual frame work.

1.2Background of the study
The study examined the impact of traditional culture on tourism development, aiming to enhance the

appeal and competitiveness of destinations. Culture and tourism are fundamental in strengthening the
comparative and competitive advantages of regions in the global markets (OECD, 2021). Traditional
culture encompasses a body of knowledge, practices, and experiences passed down through traditional
means from one generation to the next within a society. Tourism development involves a framework of
techniques, theories, and studies designed to foster tourism industries in economically disadvantaged

countries.

Traditional Culture is consistently argued to be a major determinant of the growth of Tourism and leisure
consumption. Cultural tourism is one of the largest and fastest growing global tourism market and the
cultural, creative industries are increasingly being used. ((OECD, 2021)). The World Tourism
Organization, asserted that cultural tourism accounted for 37% of global tourism, and forecast that it
would grow at a rate of 15% per year.(Adam, 2016). Traditional culture has become an international
tourism market with tourists engaged in traditional cultural activities accounting for 40% of the
international arrivals in 2016. Culture and tourism have become inextricably linked as the role of cultural
assets in attracting tourists and distinguishing destinations from one another has been realised. The
growing articulation between culture and tourism was stimulated by a number of factors (Richards, 2007).
In terms of demand, globalization has strengthened the role of culture as a source of local identity while
rising education levels and aging populations have increased interest in culture and heritage. On the

supply side, cultural tourism has become a source of jobs and income, a stimulus for regional



REFRENCES

Adam, M. (2016). No Title.

Ahmed, N. (2024). Tourism Impact on the Cultural Heritage of Countries in the Middle East. Journal of
Applied Geographical Studies, 3(1), 41-53. https://doi.org/10.47941/jags.1623

Angelini, L., Borlizzi, D., Carlucci, A., Ciardella, G., Destefanis, A., Governale, G., & Morfini, I. (2021).
Cultural tourism development and the impact on local communities: A case study from the South of
Italy. CERN IdeaSquare Journal of Experimental Innovation, 4(2), 19-24.
https://doi.org/10.23726/cij.2020.1054

Ann, V., Anne, J., & Soutar, G. N. (2010). Risk , uncertainty and the theory of planned behavior : A
tourism example g. 31, 797-805. https://doi.org/10.1016/j.tourman.2009.08.006

Arion, O. V. (2024). Geographical indications and traditional products as the basis of enogastronomic
tourism: significance for the development of rural communities (on the example of Italy). Journal of
Geology, Geography and Geoecology, 33(1), 3-13. https://doi.org/10.15421/112401

Bori¢, M. (2016). the Impact of Promotion in Creative Industries — the Case of Museum Attendance.

Ekonomski Vjesnik / Econviews : Review of Contemporary Entrepreneurship, Business, and

Economic Issues, 29(1), 109-124.

Chetthamrongchai, P. (2024). Thailand ’ s Perceived Image As A Tourism Destination By Chinese
Tourists After Covid. 2, 873-881.

Folga-Januszewska, D. (2020). History of the museum concept and contemporary challenges: Introduction
into the debate on the new ICOM museum definition. Muzealnictwo, 61(61), 27-45.
https://doi.org/10.5604/01.3001.0014.1129

For, O., Development, T. H. E., Cultural, O. F., In, T., Margret, N., Sciences, E., Partial, I. N., Of, F., For,
R., Award, T. H. E., Degree, A. B., & Tourism, O. F. (2019). Opportunities for the Development of
Cultural Tourism in Jinja Reg No : 16 / U/ 18880 Student No : 216020440.

Gurel, E., & Nielsen, A. (2018). Exploring the Visitors’ Perceptions and Experiences of Museums.
Tourism, Hospitality and Event Management, 141-155. https://doi.org/10.1007/978-3-319-78553-

38



0_10
Hoffman, D. W. (n.d.). 1-28.
Kaewsarn, P., Moyle, W., & Creedy, D. (2003). Traditional postpartum practices among Thai women.

Katsoni, V., & Stratigea, A. (2016). Tourism and Culture in the Age of Innovation : Second International
Conference IACuDIT, Athens 2015. March 2016. https://doi.org/10.1007/978-3-319-27528-4

Kyoga, L., Sudanic, C., Lacustrine, E., Bantu, W. L., Eastern, T., Bantu, L., Western, T., Bantu, L.,
Nilotic, E., Nilotic, W., Sudanic, C., Eastern, T., Bantu, L., Baganda, T., Western, T., Bantu, L.,
Nilotic, T. E., & Karamojong, T. (1962). Uganda ' s Culture and Customs.

Legrenzi, L., & Troilo, G. (2005). The Impact of Exhibit Arrangement on Visitors > Emotions : a Study at
the Victoria & Albert Museum. 8Th International Conference on Arts and Cultural Management, 1—
14,

Mafuta, L. (2022). Role of Cultural Diversity in Influencing the Destination Brand Equity of Mombasa
County, Kenya a Research Thesis Submitted in Fulfilment for the Requirements for the Award of the

Degree of Master of Science in Hospitality and Tourism Management From the .

Mendoza, D., La, E. De, & Franco, H. (2023). Technologies for the Preservation of Cultural Heritage —

A Systematic Review of the Literature.
Netemeyer, R., & Ryn, M. Van. (1991). The Theory of Planned Behavior.
Novelli, M., Adu-ampong, E. A., & Ribeiro, M. A. (n.d.). Routledge Handbook of Tourism in Africa.
Noyes, D. (2010). Traditional Culture: How does it work? 0-5.

OECD. (2021). Economic and social impact of cultural and creative sectors Note for Italy G20

Presidency, Culture Working Groupl. July, 1-22.

Presented, T. (2024). Egyptian Museums as a tool for Sustainable Tourism Osama Hassan Mohamed

Elsayed. March.

Robert, N. A. (2003). ATTITUDES OF LOCAL VISITORS TOWARDS MUSEUM EXHIBITIONS A

PROJECT REPORT SUBMITTED TO THE INSTITUTE OF AFRICAN STUDIES - UNIVERSITY
39



OF NAIROBI IN PARTIAL FULLFILMENT OF THE REQUIREMNETS FOR AWARD OF A POST
GRADUATE DIPLOMA IN CARE AND MANAGEMENT OF HERITAG.

Simasathiansophon, N., Jotikasthira, C., Onputtha, S., & Tiwasing, A. (2020). Tourist’s decision to travel
to Thai cultural tourism destination in central part of Thailand. E3S Web of Conferences, 164.
https://doi.org/10.1051/e3sconf/202016410002

Siqueira, M. S. S., Nascimento, P. O., & Freire, A. P. (2022). Reporting Behaviour of People with
Disabilities in relation to the Lack of Accessibility on Government Websites: Analysis in the light of
the Theory of Planned Behaviour. Disability, CBR and Inclusive Development, 33(1), 52—68.
https://doi.org/10.47985/dcid}.475

St’ Astna, M., Vaishar, A., Brychta, J., Tuzova, K., Zloch, J., & Stodolova, V. (2020). Cultural tourism as
a driver of rural development. Case study: Southern Moravia. Sustainability (Switzerland), 12(21), 1-
16. https://doi.org/10.3390/su12219064

Tourism, P., Studies, A., Studies, D., & Mkono, M. (n.d.). Positive Tourism in Africa.
Wangwe, E. (n.d.). kenya 2021 MAS.pdf.

Zadel, Z. ;, Bogdan, & Sinisa. (2013). Economic impact of cultural tourism. UTMS Journal of Economics,
4(3), 355-366.

Zunaidi, A., Nofirman, N., Juliana, J., & Wurarah, R. N. (2022). The Impact of The Development of
Cultural Tourism On The Cultural, Economic, and Social Aspects of Local Communities. Dinar: Jurnal
Ekonomi Dan Keuangan Islam, 9(2), 1-18. https://doi.org/10.21107/dinar.v9i2.14233 .

Johnson, M., & Smith, L. (2022). Visitor satisfaction and its impact on tourism development: A review of
recent studies. Journal of Tourism Research, 35(4), 567-580., 21(6), 758-771.
https://doi.org/10.1002/jtr.2302

Kim, J., & Lee, H. (2023). The role of tourism impact on local development: Evidence from recent
studies. Tourism Economics, 29(1), 134-148.

Lee, S., & Han, J. (2021). Economic and social impacts of tourism: A case study approach. International
Journal of Tourism Research, 22(3), 205-218. International Academic Journal of Human Resource
and Business Administration, 3(10), 67-92.
https://iajournals.org/articles/iajhrba_v3 110 67 92.pdf%0A

Patel, R., Patel, S., & Joshi, A. (2021). Enhancing visitor perception and its effect on tourism. Tourism
Management Perspectives, 38, 100-112., 4(3), 1311-1314.

40



Zhang, Q., & Xu, T. (2022). Cultural exhibits and their impact on tourism development. A Systematic
Review. Museum Management and Curatorship, 36(5), 450-465., 29(3), 403-428.
https://doi.org/10.1016/j.tourman.2007.07.017

41



	1.pdf
	2.pdf

